EUROPEANMOBILITYVWEEK
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1. INTRODUCTION

1.1. BACKGROUND INFORMATION

EUROPEANMOBILITYWEEK (EMW) and DO THE RIGHT MIX are now merged into a wider European
sustainable urban mobility campaign. Although the merged campaigns adopt the name and logo
of the DO THE RIGHT MIX campaign, EUROPEANMOBILITYWEEK remains the annual highlight and
continues to take place each year from 16 to 22 September.

These visual guidelines present the basic elements of the main visual materials and should serve
as a guide for public authorities making use of the toolkit.

The EMW toolkit contains the following elements:
> Campaign components: Campaign stamp, EMW title and call-to-action.
> lllustrations: Key characters of the campaign representing various modes of urban transport.

> Posters: Two campaign posters conveying the 2015 call to action ‘Choose. Change. Combine.’
One template for your EMW poster.

> Leaflet: Example of an A4 folded leaflet.

> Roll-up: Example of a standard size roll-up.

> Publications: Template for A4 or A5 publications.
> Letterhead: Template for official communications.
> Slide show: Template for official presentations.

> Social media banners: The cover picture for a Facebook page and a Twitter account.

1.2. HOW TO USE THE TOOLKIT

The visuals must never be altered in any way, with exception of texts, which can be translated
and adapted to national or local realities.

If you have doubts or any other question concerning one of the principles presented in these
guidelines please contact Eurocities at: Juan.Caballero@eurocities.eu


mailto:Juan.Caballero%40eurocities.eu?subject=

2. TYPOGRAPHY

Please use Frutiger LT SD font for all communication materials.

FRUTIGER LT STD
> 45 Light

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789

FRUTIGER LT STD
> 55 Roman

abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789

FRUTIGER LT STD
> 56 Italic

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789

FRUTIGER LT STD
> 65 Bold

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789

FRUTIGER LT STD
> 75 Black

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

In case you do not have the licence to use Frutiger or the font does
not have the required characters to apply in your national language,
we suggest you to use Arial instead.



3. CAMPAIGN COMPONENTS

3.1. COMPOSITION OF CAMPAIGN STAMP

The campaign stamp is used as a visual representation of the DO THE RIGHT MIX campaign.

It can only be used in the frame of campaign activities and on publications made by campaign
partners. The campaign stamp is composed of the DO THE RIGHT MIX logo and the European
Commission logo and should not be altered. The two logos should be positioned as shown
below and always be used together in print or online publications.

> ‘Toolkit/LOGOS/logo-DTRM.ai’.

”””””” DO THE RIGHT M/

"""" -y

i

An initiative of the
3 European

Commission
]



3.2. EUROPEANMOBILITYWEEK

The EUROPEANMOBILITYWEEK is the main action of DO THE RIGHT MIX campaign.
The title should be laid out in one line, without spaces. The text font should follow the guidelines
below for readability:

> ‘Toolkit/LOGOS/logo-EuMobWeek.ai’.

[ Frutiger Light l7 Frutiger Bold [ Frutiger Light

L > All texts are in uppercase
Frutiger Light > Letter spacing: 40
> EUROPEANMOBILITYWEEK in one line without spaces
> MOBILITY is in bold to improve readability
> Date is placed below the text box

3.3. CALL-TO-ACTION AND URL

The new European sustainable urban mobility campaign has the overall aim to promote multimodal
travel. Each edition of EUROPEANMOBILITYWEEK will continue to have an annual thematic focus and
call-to-action which is selected in close consultation with the European Commission and the network
of National Coordinators.

The call-to-action reflects the theme of each year’s EUROPEANMOBILITYWEEK. The theme will be
chosen in collaboration with partners on a yearly basis.

To celebrate the launch of the merged campaign in 2015, it was decided to adopt the overall theme
of inter-modality and the corresponding call-to-action ‘Choose. Change. Combine.’. The idea is to
encourage people to think about the range of transport options available, and to choose the right
mode when travelling, inviting them to combine ways of getting around, which can often lead to

a quicker and more pleasant journey.

This call-to-action will be translated in all EU official languages in close consultation with the
EUROPEANMOBILITYWEEK National Coordinators.

The URL ‘www.dotherightmix.eu’ will remain the same each year.

> ‘Toolkit/LOGOS/logo-ChooseChangeCombine.ai’.

Frutiger Bold
> Title case
> Letter spacing: 40

www.dotherightmix.eu

[

Frutiger Italic
> Lowercase
> Letter spacing: 40



4. COLOURS

The choice of colours is adapted for communication with all generations. The colours chosen
are bright, complementary colours which are positive and harmonious. The main colours must
be used for the logo and the lighter colours can be used for the background of documents.

DO THE RIGHT MIX

An initiative of the
European
Commission

C60-M08-Y02-K00 C81-M08-Y41-K00 C100-M80-Y00-K00
R93-G187-B232 RO-G163-B162 R22-G65-B148
C30-M05-Y00-K00 C30-M05-Y15-K00 C00-MO00-Y100-K00
R188-G220-B245 R191-G218-B220 R255-G237-B0
C20-M30-Y100-K00 C6-M61-Y98-K00 ‘ C00-MO00-Y00-K80
R214-G173-B0 R229-G121-B18 R87-G87-B86
C10-M10-Y30-K00 C0-M25-Y35-K00 C00-MO00-Y00-K30
R235-G225-B191 R251-G205-B171 R198-G199-B200

The EUROPEANMOBILITYWEEK and date must always be the same blue as the European Commission flag.

EUROPEANMOBILITYWEEK

16-22 SEPTEMBER

C100-M80-Y00-K00
R22-G65-B148

The three main colours of the call-to-action are the same as the ones used
for the DO THE RIGHT MIX logo.

Choose. Change. Combine.

www.dotherightmix.eu

C6-M61-Y98-K00 C81-M08-Y41-K00 C60-M08-Y02-K00
R229-G121-B18 R00-G163-B162 R93-G187-B232



5. MARGINS

5.1. PORTRAIT LAYOUTS

The margins are defined by a number called ‘x'. You can calculate it by dividing the width of the page
by 20, the result is rounded down to the nearest one. Throughout the guidelines, you will see ‘x’ in
the examples to guide you in making the campaign materials uniform.

Support Size (w x h) real value X Template
A4 210 x 297 10.5 mm ‘Toolkit/FOLDER’
A3 297 x 420 14.85 mm ‘Toolkit/POSTER’
Rollup 1000 x 2060 50 mm ‘Toolkit/ROLLUP’

l
Choose. Change. Combine.
www.dotherightmix.eu

el e e e e mm e mmmmm————————

PROCEDURE
> Use ‘Toolkit/LOGOS/Footer/footer-portrait.ai’.

@ Adapt the width of the entire footer to the margins of your new size.
© Add bleed sides.



5.2. LANDSCAPE LAYOUTS

The margins are defined by a number called ‘x'. You can calculate it by dividing the height of the
page by 20, the result is rounded down to the nearest one.

Support Size (w x h) real value x
A4 297 x210 10.5 mm 10 mm
A3 420 x 297 14.85 mm 14 mm

Rollup 2060 x 1000 50 mm 50 mm

height / 20

X =

. ,,k'_hnoseL Change. Combine
wyww.dotherightmix.eu
I il

PROCEDURE
> Use ‘Toolkit/LOGOS/Footer/footer-landscape.ai’.

@ The height of the footer equals 5x. Adapt the footer based on the height of its left side.
@ Move the DO THE RIGHT MIX stamp to the right margin of your new size.
© Add bleed sides.




6. KEY VISUAL ELEMENTS

These characters personify mobility by illustrating people of all ages in motion.
They can be used in your publications, however they may not be modified.

6.1. KEY CHARACTERS

> ‘Toolkit/ILLUSTRATIONS/’

VISUAL 1 VISUAL 6

VISUAL 2 VISUAL 7

VISUAL 3 VISUAL 8

'
2oy
li

VISUAL 9

VISUAL 5 VISUAL 10

10



Gradation

6.2. BACKGROUND

The background for all documents is a city represented with lines that form buildings and trees.

You will find the background in the toolkit of ready-made templates. e.g. ‘Toolkit/BROCHURE/

Value of the gradient:

Place: 20%
4

Place: 80%
2

A A
Place: 0% Place: 50%

C15-M15-Y15-K30
R172-G168-B166 R0O-GO0-BO

Gradient angle: -90°

C0-MO0-Y0-KO

A
Place: 100%

C10-M10-Y10-K10
R217-G212-B210

1"



7. PUBLICATIONS

7.1. CONSTRUCTION OF POSTER (DO THE RIGHT MIX CAMPAIGN)

These two campaign posters can be used all year long and convey the 2015 call-to-action. You can customise
it with your logos in the footer, as long as they have the same visual weight as the European Commission
logo. The illustrations and texts cannot be modified on both posters and alternative formats (e.g. rollup,
banner, etc.).

> 'Toolkit/POSTER/’

EUROPEANMOBILITYWEEK
16-22 SEPTEMBER

Reading room Fitness center

HOW WOULD YOU LIKE
YOUR TRANSPORT TODAY?

A3 POSTER version 2
EUROPEANMOBILITYWEEK

16-22 SEPTEMBER

8 b

Close connec tion time

Meditation session : HOW WOULD YOU LIKE
! YOUR TRANSPORT TODAY?

Ithoose. Change. Combine.

www.dotherightmix.eu
'

PROCEDURE

© Insert your logo(s) on the left side of the footer. Your logos must have the same visual weight
as half of the campaign stamp.

12



7.2. CONSTRUCTION OF POSTER (EUROPEANMOBILITYWEEK)

This poster template should be used for the EUROPEANMOBILITYWEEK promotion in your city.

You can insert your announcement in the blank section.

> 'Toolkit/POSTER/’

EUROPEANMOBILITYVWEEK
16-22 SEPTEMBER |

Choose. Change. Combine.

Wwww.dotherightmix.eu
'

PROCEDURE

@ Insert your logo(s) on the left side of the footer. Your logos must be aligned between
the line of the DO THE RIGHT MIX logotype and the bottom margin of the page.
© Place here your own EMW poster. You can find royalty-free pictures through this link:

http://www.eltis.org/resources/photos

13



7.3. CONSTRUCTION OF BROCHURES

This is an example of an A4 folded leaflet. In a case of a brochure, your logo has to be inserted at
the bottom of the back cover. These rules apply to any publications within the DO THE RIGHT MIX

campaign (e.g. handbook, thematic guidelines, best practice guide).

‘Toolkit/BROCHURES/'

BACK

RO DIT FACCUPTUR

Ro dit faccuptur, sae. Bus apis esequi cus.

sit molorer natur? Ihillen dioneces molo volestrum eumn ratio. Secatibus et alit et quod que}
inatem eatiur sequi qui te necatis tibus, sus esequiamus, aperia sernat. Il lia volest plab il

Haccullent estius, sitist, sit alit et andus. Us eatum des et, occusci psuntem poresequo mo-t

luptam fugia quas reperum et ilit pro maximuscil et quis est, que diste a iligent qui tet pore;
fam nulparum eseque nihicaepel etur? Aximus, ipsum quas rae nime prae sitia sim fuga.!

Evelluptatem site peri omnihil inimolu ptatio te nia dolupta dolupiciis etur a dolum hilibus!

nus ipis sequae sequi nisquae. Emquamus.

JEndest plisit adis re latiorrum unt, anist, que aut vendis doluptat et voluptature min nobis}
s aliciis volestrum sus voleseribus maximusdam, voluptiorum sequiat ped magnis excersp

_ ﬂ(a(e[ everias perum, aboriones mi, consequid eossimus quia quid mo dolessin cus non

\pedion rempos debit, nihici cuptatem labo. Ut liqui beat.

i€bit evenimin cus in pro et, te et dolupta nia vendent iusdae nessinc ipient quuntusdael
Welluptur as et quibus aut re ventibus vellatis magnit ullaciist ommolor eperum facearum

faudanimus expere, volutas dipit porrovide inctas moluptam autenis doloreh enimaximaio.!

itas dus, sae et
et ma

\ omnimin ulloreh
doluptia cum fugit ells es re, quid mil expelit atust, nisint reperio, Ut ratem. merem

velendu

‘fugm\ss\ nescidebis aliquidis quos aut et velit alit rerspie ntiatus.

icatet everias perum, aborion:

i Logotype

Logotype

INSIDE PAGES

P BT st g
nobis ea voluptatis expeliquis vel

EENDEST PLISIT ADIS RE LATIORRUM 3

\Endesl plisit adis re latiorrum unt, anist, que aut vendis doluptat et voluptature min nobis
les alicis volestrum sus voleseribus maximusdam, voluptiorum sequiat ped magnis excerspy
es mi, consequid eossimus quia quid mo dolessin cus non}
pedion rempos debit, nihici cuptatem labo. Ut liqui beat

Logotype Logotype |

SimMolap idebit dolorésci blaborTo Ga:

. Sx

indescium exerit molupta tisimus eaquid quoditiy

COVER

EUROPEANMOBILI

16-22 SEPTEMBER

thoose. Change. Comhine. .

{ww.dotherightmix.eu

DO THE RIGHT MIX,

DI €icias VOTUpTS THist Guis Soldp iaebit @olord
1nobis ea voluptatis expeliquis vendescium exerit molupi

q
a tisimus eaquid quoditi

i atiatendit apient eum et re il molorem vere re, occum as; \atiatendit apient eum et volorioris rem re ikmolorem vere re, occum

H vid qui sinci cum vellit” ! tas vid qui sinci cum velit”

i i
: volenda coris eos int volpr inir) coremquam : volenda coris eos intivolor min coremquam :

QUISQUE EJISMOD PURUS TN IBERD

iLorem ipsum dolor sit amet, consectetur adipiscing elit
Pellentesque mi sem, vulputate id vestibulum eu, dignis;
sim eget sem. Quisque euismod purus in libero facilisis
mon porttitor velit viverra

Fusce ut sapien et ligula commodo luctus sit amet sceler
isque dolor. In quis tempus quam, ac lobortis leo. Na
pellentesque mi ut orci varius placerat. Phasellus ne

elit orci. Vivamus sollicitudin arcu in condimentum ele;

entum. Nam blandit dignissim enim, ac commodo libe]

e lobortis convallis blandit. Suspendisse urn

Welit, sollicitudin et sodales ac, pretium id diam.

ellentesque sodales venenatis auctor. Sed ut nulla mol
Jis nulla hendrerit aliquet nec ac ipsum. Nulla ullamcor}
per enim vel ex tincidunt mattis. Ut orci quam, tempoy
ket erat at, suscipit ullamcorper dui. Curabitur ac just
inon augue sollcitudin semper. Nulla facilisi. Cras eus;
{mod, mauris in imperdiet tristique, mi lorem dignissi
mi, quis feugiat sapien orci ac risus. Suspendisse loborti
forci tortor, id rutrum leo ornare sed. In hac habitass
Iplatea dictumst. Aenean pharetra dapibus magna, egef
Viverra nisl porta a. Curabitur sit amet risus pretium ser
Nehicula faucibus vel quis ipsum. Donec fringilla arcu si
lamet velit accumsan, et vehicula leo aliquam. Suspendis
Se ullamcorper sagittis justo vel molestie. Sed sit amef
feros lectus

i
Aenean pharetra dapibus magna, eget viverra nisl port:
fa. Curabitur sit amet risus pretium sem vehicula faucibu
Nc\ quis ipsum justo vel molestie. Sed sit amet eros lectu
iDonec fringilla arcu sit amet velit accumsan, et vehicul
Jeo aliquam. Suspendisse ullamcorper sagittis justo vel
imolestie. Sed sit amet eros lectus. Integer faucibus, tellu

b .
quis gravida tempor, orci dolor ornare nis, quis ultricie

ETIAM UT URNA CONSEQUA

Dex finibus eleifend id non arcu. Mauris dapibus pul-
vinar leo, sit amet lobortis turpis.

Mi lorem dignissim mi, quis feugiat sapien orci ac
risus. Suspend.

Quisque lobortis convallis blandit. Suspendisse urna
velit, sollicitudin et sodales ac, pretium id diam.

iLorem ipsum dolor sit amet, consectetur adipiscing elit
iPellentesque mi sem, vulputate id vestibulum eu, dignis-
im eget sem. Quisque euismod purus in libero facilisis,
on porttitor velit viverra.

fFusce ut sapien et ligula commodo luctus sit amet sceler-
isque dolor. In quis tempus quam, ac lobortis leo. Nam,

mi ut orci varius placerat. Phasellus nec!

elit orci. Vivamus sollicitudin arcu in condimenitum ele-
imentum. Nam blandit dignissim enim, ac commodo libe
io. Quisque lobortis convallis blandit. Suspendisse urna;
elit,sollicitudin et sodales ac, pretium id diam.

forci dui a enim. Maecenas nis| mi ut ord]
arius placerat. Quis ultricies orci dui a enim. Maecena
inis! pellentesque mi ut orci varius placerat. Sed sit ame

ws o - - -

nenatis auctor. Sed ut nulla mol-
is nulla hendrerit aliquet nec ac psum. Nulla ullamcor-
Iper enim vel ex tincidunt mattis. Ut orci quam, tempors
+ erat at, suscipit ull o bitur.ac just

inon augue sollicitudin semper. Nulla facilsi. Cras euis
imod, mauris in imperdiet tristique, mi lorem dignissirm
imi, quis feugiat sapien orci ac risus. Suspendisse loborti
orci tortor, id rutrum leo ornare sed. In hac habitassel
platea dictumst. Aenean pharetra dapibus magna, eget
liverra nisl porta a. Curabitur it amet risus pretium se
Wehicula faucibus vel quis ipsum. Donec fringilla arcu si
iamet velit accumsan, et vehicula leo aliquam. Suspendis
Ise ullamcorper sagittis justo vel molestie. Sed sit amef
teros lectus.

WAenean pharetra dapibus magna, eget viverra nisl porta|
a. Curabitur sit amet risus pretium sem vehicula faucibus
el quis ipsum justo vel molestie. Sed sit amet eros lectu
Donec fringilla arcu sit amet velit accumsan, et vehiculdl
leo aliquam. Suspendisse ullamcorper sagittis justo vel
imolestie. Sed sit amet eros lectus. Suspendisse ullamcor
iper sagittis justo vel molestie. Sed sit amet eros lectus.

{Aenean pharetra dapibus magna, sit amet risus pretium;
isem vehicula faucibus vel quis ipsum justo vl molestie.
Sed sit amet eros lectus Donec fringilla arcu sit amet vel
laccumsan, et vehicula leo aliquam. Suspendisse ullam.
icorper sagttis justo vel molestie. Sed sit amet eros lectu
accumsan, et vehicula leo aliquam. Suspendisse ullam:
kotpet sagittis justo.vel. molestie. Seclsit

LOREM IPSUM DOLOR

Pellentesque mi sem, vul-
putate id vestibulum eu, dignissim eget sem. Quisque
euismod purus in libero facilisis, non porttitor velit
viverra.

FUSCE UT SAPIEN ET LIGULA

Commodo luctus sit amet s:elensque dolor.In qui
tempus quam, ac loborts leo. Nam pellentesque mi
ut orci varius pla(eral Phasellus nec velt e, Vi
amus imentum elementum.
Nam bianit dlgmssnm enim, ac commodo libero.
Quisque lobortis convalls blandit. Suspendisse .

AM UT URNA CONSEQUA

Dex finibus eleifend id non arcu. Mauris dapibus pu
vinar leo, sit amet lobortis turpis.

Mi lorem dignissim mi, quis feugiat sapien orci an
risus. Suspend.

Quisque lobortis convallis blandit. Suspendisse umé\
velit, sollicitudin et sodales ac, pretium id diam. 1
Lorem ipsum dolor sit amet, consectetur adipiscing:
elit. Pellentesque mi sem. H
Vulputate id vestibulum eu, dignissim eget sem. !
Quisque euismod purus in libero facilsis, non porttia
tar velit H

14



7.4. CONSTRUCTION OF VERTICAL ROLL-UPS
FORMAT > 1000mm x 2060mm

> 'Toolkit/BANNERS/’

x =50 mm

EUROPEANM()BILITYWEEIJ3

'I6 22 SEPTEMBER

Fitness center

Reading room

HOW WOULD YOU LIKE
YOUR TRANSPORT TODAY?

Meditation session

Choose. Change. Combine.
www.dotherightmix.eu

PROCEDURE

‘Choose. Change. Combine.
www.dotherightmix.eu

@ Insert your logo(s) on the left side of the footer. Your logos must be aligned between
the line of the DO THE RIGHT MIX logotype and the bottom margin of the page.
© Place here your own EMW poster. You can find royalty-free pictures through this link:

http://www.eltis.org/resources/photos

15



8. FOLDER

Title: Frutiger Bold 14pt
Body: Frutiger Regular 9pt

BACK

2x

NET ™I, OMNIMODI NOBIT

i
i
Fstiore sam sim quame maiorio riatenis dem quaesequi re, oditas dentumque volup}

L Gl i bl A i i nes dus
2x | e 7x
s volor anim rem eos imagnatiur arc rem id qui cusc intlum qui consedls denis s

fessunt eum fugit, sereped ut dolum illoreiciis modio. Ficia volorepedis et, et qui{
endunt quides rempora tenienisquas sint ipis nitibus quam apit, quatendanti con "

um@e et enihillene solor mi, sitatec torrovit aut es at.

‘Bma sam, quist, anis re nimusdanita nescitaepero bea nonsedis erferum eaquiatiud
repta quam, quatis reperci denimolut et occupta taturias reste es untem facerum
hobis dipsam fugit ut eos et fugitiam enectem suntia volupta speruptaquo quam que
prorem aligend icturei ciurest ligendae rera dent ommolupti dunti temped quam}
seratem ad ut reped molorectat volestrum natia nimusanimpor ad ut excesedis quit
e et il magnihic tectotat aut adipsuntus dolorrument est, tem fugia quid que diget
his susame vendae et et aliquo elit doloribero corendi asit eosam, sunt vollent.

Lore is as eosaniant volo quam, ut lignis sit aliquam volut ut ma solorib ustinim
borumqu assimaio. Nam quo invendaestia quame cus reptatur, et ullit que pro m‘

Yolut quunt m idunte coreped eardan tiuntia doluprurem

NET MI, OMNIMODI NOBIT

stiore sam sim quame maiorio riatenis dem quaesequi re, oditas dentumque volup}
{atem et ducis apeleceprati i abori et laborem ende sum nonsendemlgui nes dug
util quis aliq

bos volor anim rem eos imagnatiur rcl em Id qulcusci Intiur qu conseclsdens |
fessunt eum fugit, sereped ut dolum illoreiciis modio. Ficia volorepedis et, et quid
endumqmdes rempora tenienisquas sint ipis nitibus quam apit, quatendanti con pa
ad\(ae et enihillene solor mi, sitatec torrovit aut es at.

Logotype Logotype Logotype

INSIDE PAGES

EUEOPEANMOBILITYWEE

16-22 SEPTEMBER

COVER x =10 mm

_thoose. Change. Comhine. ...

EUROPEANMOBILITYWEE

16-22 SEPTEMBER

www.dotherightmix.eu

Choose. Change. Combine.

www.dotherightmix.eu

16



9. CHARTER

FORMAT A4 > 210mm x 297mm

This charter needs to be signed by the cities taking part in the EMW. You can translate the charter
in your own language but the layout and campaign stamp cannot be modified.

> 'Toolkit/CHARTER/

EUROPEANMOBILITYVVEE

16-22 SEPTEMBER

on Wednesday 16 and ending on Tuesday 22 September 2015 by:

> Organising a week of activities, taking into account the 2015 focal theme multimodality,
under the call-to-action ‘Choose. Change. Combine.’

> Implementing at least one new permanent measure which contributes to modal transfer from
the private car to an environmentally sound means of transport.

¢ Where possible, at least one of these measures should be a permanent reallocation of road space in favour
of walking, cycling or public transport (e.g. road closure, wider pavement, new cycle or bus lane, new traffic
calming scheme, lower speed limit).

> Organising a car-free day, setting aside one or several areas that are reserved solely for pedestrians, cyclists
and public transport for at least one whole day (i.e. 1 hour before to 1 hour after normal working hours).

! We the undersigned hereby declare that we shall join in the EUROPEANMOBILITYWEEK starting
i  This car-free day should preferably be held on Tuesday 22 September 2015.

IVIS/IVIT .ttt ettt e e et e e et e e et e e s ab e e e e aasseeeeabeeeeeanbeeesansee e e aaeeeeeabeeeeanneeeeeanneeeearaeeaaan :
focal authorities committing to all three of the above criteria Stabilisation and Association Process (SAP),

\:N\H become ‘golden participants’, they are thus eligible to enter European Economic Area countries (EEA) and European Free Trade

the EUROPEANMOBILITYWEEK Award scheme. Only local authorities Area countries (EFTA). Permanent measures implemented earlier
located in following zones are eligible to apply: EU-28 Member States, in 2015 are also eligible on condition that they are promoted or
:(and\date countries, potential candidate countries that are part of inaugurated during 2015 EUROPEANMOBILITYWEEK

Choose. Change. Combine.

www.dotherightmix.eu

DO THE RIGHT MIX

pymm—— . E
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10. LETTERHEAD

FORMAT A4 > 210mm x 297mm
Other DIN formats will be proportional to these values.

> 'Toolkit/LETTERHEAD/’

Width /2 x=10mm

EUROPEANMOBI[ITYV\’/EEKE """"""""""""""""""""" :

16-22 SEPTEMBER

Choose. Change. Combine.

Wwww.dotherightmix.eu

.
____l____a_________________________________________________________ O .
i
H DO THE RIGHT MIX,
'
Logotype Logotype Logotype '
Al f the g :

PROCEDURE

@ Insert your logo(s) on the left side of the footer. Your logos must be aligned between
the line of the DO THE RIGHT MIX logotype and the bottom margin of the page.
© The EMW logo should cover half the width of the page, within the defined margins.
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11. POWERPOINT

> 'Toolkit/POWERPOINT/

 EUROPEANMOBILI

 16-22 SEPTEMBER

Choose. Change. Combine.

:www.dotherightmix.eu
H

Width /2

EUROPEANIVIOBILITYWEEK

;(hoose. Change. Combine.

www.dotherightmix.eu
1
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12. SOCIAL MEDIA BANNERS

For web banners, the URL of the campaign website does not need to feature in the image
(to increase readability).

12.1. FACEBOOK

> 'Toolkit/SOCIAL MEDIA/Facebook-header/’

EUROPEANMOBILITYWEEK + ™D

16-22 SEPTEMBER

DO THE RIGHT MIX

il J'aime & W Message  eee
12.2. TWITTER BANNER
> 'Toolkit/SOCIAL MEDIA/Twitter-header/
EUROPEANMOBILITYWEEK i
16-22 SEPTEMBER 1
DO THE RIGHT MIX
- ¥ WL T An initiative of the g

= | @
Ak
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